
MARKET RESEARCH MARKET RESEARCH 
IN CYPRUSIN CYPRUS

THE CONTINUING ROAD TO THE CONTINUING ROAD TO 
SUCCESSSUCCESS



Market Research ExpenditureMarket Research Expenditure

Global turnover 2001: Euro 17,746 m

Source: The ESOMAR global market research studySource: The ESOMAR global market research study
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The Market Research Industry The Market Research Industry 
and the Cyprus Economyand the Cyprus Economy

Current estimatesCurrent estimates

More than 50m annuallyMore than 50m annually
95% in foreign currency95% in foreign currency



Cyprus: A Base for International Cyprus: A Base for International 
ResearchResearch



Meeting point of 3 continentsMeeting point of 3 continents
§§ Access to a vast market areaAccess to a vast market area

Cultural inheritance and long Cultural inheritance and long 
history of tradinghistory of trading

Highly educated populationHighly educated population

Cyprus: A Base for International Cyprus: A Base for International 
ResearchResearch



Development of Market Research Development of Market Research 
in Cyprusin Cyprus



Dr George Vassiliou



VisionVision

Unique characteristics of Cyprus Unique characteristics of Cyprus 
used as a bridge between Middle used as a bridge between Middle 
East and WestEast and West

Fostered pioneering spirit that Fostered pioneering spirit that 
drives the industry todaydrives the industry today

Development of Market Research in Development of Market Research in 
CyprusCyprus



Global Expansion PathGlobal Expansion Path

Three GenerationsThree Generations

•• Expanded the boundaries for allExpanded the boundaries for all

•• Illustration of dynamic nature of Illustration of dynamic nature of 
the industrythe industry



1960s
MEMRB

GlobalGlobal Expansion PathExpansion Path

1980s1980s
AMERAMER

1990s
RAI ConsultantsRAI Consultants



1st Generation: 1960s1st Generation: 1960s

MEMRBMEMRB
Recognised large and affluent market Recognised large and affluent market 
emerging from Middle East oil rich emerging from Middle East oil rich 

states states 



1st Generation: 1960s1st Generation: 1960s

North Africa

Middle East



MEMRBMEMRB

Modus operandiModus operandi

Privately owned by Dr G. VassiliouPrivately owned by Dr G. Vassiliou
§§ Strong personalityStrong personality
§§ Era of the entrepreneurEra of the entrepreneur

Services providedServices provided
Basic market researchBasic market research



2nd Generation: 1980s2nd Generation: 1980s

AMER
International PartnershipInternational Partnership



2nd Generation: 1980s2nd Generation: 1980s

Asia

Eastern Europe



AMERAMER

Modus operandiModus operandi
Era of the mergers and Era of the mergers and 
international co operationinternational co operation

Services providedServices provided
Specialisation and sophisticationSpecialisation and sophistication
Introduction of market modelingIntroduction of market modeling



3rd Generation:1990s3rd Generation:1990s

RAI ConsultantsRAI Consultants

Public Company 



Third Generation: 1990sThird Generation: 1990s

Central Asia/ 
Caucasus



RAI ConsultantsRAI Consultants

Modus operandiModus operandi
Era of teamwork and the public Era of teamwork and the public 
companycompany

Services providedServices provided
Integrated research and Integrated research and 
consultancy servicesconsultancy services



The Future of Market The Future of Market 
Research Industry in CyprusResearch Industry in Cyprus

Poised to continue the pattern of growth built on Poised to continue the pattern of growth built on 
the 3the 3--generation pioneering model of generation pioneering model of 

developmentdevelopment



Benefits of the 3Benefits of the 3--generation generation 
Development ModelDevelopment Model

Strong, dynamic, Strong, dynamic, 
integrated industryintegrated industry



Benefits of the 3Benefits of the 3--generation generation 
Development ModelDevelopment Model

Comprehensive, flexible Comprehensive, flexible 
and professional servicesand professional services



Benefits of the 3Benefits of the 3--generation generation 
Development ModelDevelopment Model

Corporate structures Corporate structures 
compatible with industrialised compatible with industrialised 

world world 



Benefits of the 3Benefits of the 3--generation generation 
Development ModelDevelopment Model

Pioneering spirit to extent Pioneering spirit to extent 
geographical boundaries to geographical boundaries to 

emerging marketsemerging markets



The Market Research Industry The Market Research Industry 
and the Cyprus Economyand the Cyprus Economy
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Source of graduate employment

Continuous contribution to Cyprus exports

Numbers Numbers 
employedemployed



THANK YOUTHANK YOU


